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Who we are

We are REDU your pampering organic skincare
company full of happiness Our products are
Rich care products

Exfoliating serums and creams made from nature, Why REDU?
From the source of Himalayan salt that expresse ERD+U
s the cleanliness and abundance of minerals Red from Himalayan salt
From the fragrant and beautiful petals of roses [talian REDU is fine

and special flowers
From nature itself healthy fruits and herbs
All our raw products are based from nature




Our goals for the women of the
world are by our products to convey
Cultivation
calm
lLove
female empowerment

Designed for women and girls
With love from the earth to a woman

femininity
nature
organics
Food is the cultivation



values

- The natural transparency of the products
- Natural from llo
- Environmentally friendly

- Female sisterhood

vision

All our raw products are based from nature
We advocate that only what a person
can put into his body by eating
He can anoint his body (Rambam)

And thus we invest that every product that comes out

of it is mixed with love, nature, cleanliness,
In order to enrich you in body cleaning and body care

To give you female empowerment and spread love around you
and cause the inner happiness of to shine
enjoy yourself



Design langcuage

Our design language is expressed in the use of images of
water, petals,
Red salt, round style

We use three main colors;
red white and blue
Red for the expression of feminine power and rheumatism
White to express cleanliness and radiance
and blue to express distilled water
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Sterile area proportions
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Typography

Logo font
Parix
Hybrid R

abcdefgbijklmnopqrstuvwxys
ABCDEFGHI3KLMROPQRSTUVWXYZ

1234567890& @#$:;.,!¢
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Philosopher
Regular

abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890 @#$:;.,!?

Typography

Font for run text and
product labels

El Messiri
Regular

%ubhe(;lding font abcdefghijklmmopgrstuvwxyz
roadway ABCDEFGHIKLMNOPQRSTUVWXYZ
Regular 12345678908 @#$:;.,!?

abcdefehijkimnoparstuvwxyz
ABCDEFCHIJEKIMNOPQDRSTUVYWXYZ

22..2:8 @K 1234507890
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colors

18

HEX 000000
RGB (0,0,0)
CMYK (0,0,0,100)

HEX 7b51710
RGB (181,23,61)
(MYK (0,87,65,29)

L]
. HEX “ae390l1

RGB (174,89,111)
(MYK (0,19,306,32)

HEX “d3acab
RGB (211, 174, 171)
CMYK (0,18,19,17)

HEX 7116269
RGB (65,1006,105)
CMYK (39,0,1,58)

X-23LY 158
HEX A
RGB (255,255,255)
(MYK (0,0,0,0)
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Printing products
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Lusiness Card

NATANYA MAAYAN

+97202555874

redu@office.com
www.redu.co.il
e R E D U

THE CULTIVATION OF REDU
YOUR INNER HAPPINESS
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billboards
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Digital products
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ancillary products packing box :

Cloth bag
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